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Encouraging  Alberta's  Economic  Growth 
Job  of  Industry,  Development  Department 


"PTfFECTIVE  April  1,  1961  the  Department  of  Industry  and 
-■-^  Development  accepted  administration  of  several  branches 
previously  part  of  the  Department  of  the  Provincial  Secretary. 
The  Publicity  Bureau  with  its  Publications  and  its  Advertising 
branches,  the  Film  and  Photo  Branch,  the  Alberta  Travel  Bureau 
and  the  Southern  Area  office  were  changed  to  the  new  depart- 
ment. 


They  joined  the  Department  already  responsible  for  the 
Industrial  Development  Branch,  the  Bureau  of  Statistics,  the 
Provincial  Marketing  Board,  the  Licensing  Branch,  the  Trade 
Schools  Advisory  Board,  the  Alberta  Power  Commission  and 
the  Co-Operative  Activities  and  Credit  Union  Branch. 

The  additions  place  within  one  department  the  responsibility 
for  the  development  of  industry  within  Alberta. 


MAY    1  ,  1961 


ALBERTA'S  INDUSTRIAL  GROSS  PRODUCT 
REACHES  RECORD  $900,000,000  LEVEL 


\  LBERTA,  with  its  plentiful  supplies  of 
^  water  and  fuel,  ample  raw  materials,  ade- 
quate labor  force  and  ideal  location  for  Western 
Canada  market  distribution,  in  1960  pushed 
manufacturing's  gross  product  value  close  to  the 
$900,000,000  mark,  highest  in  the  province's 
history.  The  extent  of  Alberta's  progress  in  recent 
years  is  realized  more  fully  when  the  1960  figure 
is  compared  with  1950's  value  of  approximately 
$375,000,000. 

Vigorous  encouragement  to  the  province's 
rapid  industrial  expansion  has  been  given  through 
the  various  promotion  and  service  branches  of 
the  Department  of  Industry  and  Development. 
Alberta's  industrial  and  economic  welfare  and 
development  is  co-ordinated  by  this  department. 

An  indication  that  its  task  of  "selling"  Alberta 
to  world  wide  investors  is  succeeding  is  shown 
in  estimates  of  1961  public  and  private  invest- 
ment. It  is  anticipated  that  total  investment  in 
primary  industries  and  construction,  manufactur- 
ing, housing,  etc.,  will  reach  $1,322,000,000  this 
year,  an  increase  of  $100,000,000  over  the  previ- 
ous record  high  established  in  1960.  Indicating 
further  that  Alberta  stands  high  in  investor  appeal 
is  the  comparison  of  the  province's  per  capita 


MILLIONS  OF  DOLLARS 
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investment  of  $1010  with  the  national  figure  of     ing  to  invest  in  the  future  of  Alberta,  or  to  new- 
$625  per  capita.  comers  anxious  to  establish  here.  The  many  ser- 

vices of  the  Department  of  Industry  and  Develop- 
Continued  expansion  is  assured  as  there  are     ment  are  available  to  all  those  who  wish  to  estab- 
still  many  opportunities  open  to  Albertans  wish-     lish,  or  expand  in  the  province.  • 
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Trade  Schools 
Are  Supervised 
By  Government 

Ethical  operation  of  trade  schools  offering 
courses  which  could  lead  to  gainful  employment 
of  students  is  assured  in  Alberta  by  strict  regu- 
lations administered  by  the  Trade  Schools  Ad- 
visory Board. 

All  private  schools  offering  courses  of  instruc- 
tion in  classrooms  or  by  correspondence  must 
be  approved  and  licensed  under  the  Trade 
Schools  Regulations  Act. 

The  course  content,  methods  of  instruction, 
qualification  of  teachers,  student  accommodation 
facilities  and  fees  are  thoroughly  examined  by 
the  Board  before  approval  is  given  for  an  organ- 
ization to  operate  within  Alberta.  Each  school  is 
required  to  post  a  surety  bond  of  $1,000  with 
the  Board  for  use  in  the  event  the  school  cannot 
meet  its  obligations  to  students.  Provision  is  made 
for  refunding  fees  to  students  who  discontinue 
courses. 

All  advertising  proposed  by  the  school  must 
be  approved  prior  to  its  release  and  any  mislead- 
ing statements  such  as  promises  of  employment 
must  be  deleted  from  an  advertising  program. 
Individual  salesmen  are  required  to  provide  refer- 
ences before  they  can  be  licensed. 


Alberta's  Story  Reaches 
Thousands  By  PubUcations 

\^/^HILE  the  majority  of  its  readers 
'  '     in  the  province,  some  of  the  35, J 


Newspaper  Comments 
Are  Clipped  and  Filed 

A  source  of  reference  used  daily  by  all  gov- 
ernment departments  is  operated  by  the  Clipping 
Service  of  the  Publications  Branch.  From  hun- 
dreds of  newspapers,  trade  journals  and  periodi- 
cals printed  in  Alberta  and  elsewhere,  items  of 
interest  to  the  province  are  clipped,,  distributed 
to  proper  departments  and  government  officers 
for  inspection,  and  filed  for  subsequent  reference. 
This  detailed  operation,  which  has  been  main- 
tained since  1935,  has  expanded  to  the  level  of 
approximately  38,000  items  annually.  • 


In  Alberta,  courses  offered  by  business 
schools,  and  in  the  barbering  and  beauty  culture 
field  are  most  popular,  although  training  pro- 
grams in  technical  trades  are  increasing  in  num- 
ber each  year. 

At  the  present  time  there  are  55  schools 
offering  either  classroom  or  correspondence  in- 


struction in  the 


provmce. 


Members  of  the  Technical  Information  Service  of  the  Research  Council  of  Alberta  work  closely 
with  the  Industrial  Development  officers  of  the  government  in  making  known  available  technical 
help  in  production  problems.  The  T.I.S.  men  tour  the  province  regularly,  calling  on  Alberta 
manufacturers  and  offering  their  help.  Such  help  is  provided  without  charge,  or  at  low  cost  in 
relation  to  the  specific  problem,  mastered.  The  Research  Council  has  the  backing  of  the  National 
Research  Council  in  its  efforts  to  resolve  problems.  Above,  some  T.I.S.  men  assist  an  Alberta 
industrialist  in  improving  his  production. 


are  with- 
,500  copies 

of  the  Alberta  Government  monthly  publication 
"Within  Our  Borders"  go  to  such  distant  lands 
as  India,  South  Africa  and  Australia.  To  them 
and  to  recipients  of  the  other  government  pub- 
lications, provided  free  of  cost,  goes  news  of 
public  services  available  through  the  Govern- 
ment of  Alberta  and  stories  of  interest  and  value 
in  encouraging  the  industrial  and  cultural  devel- 
opment of  Albertans. 

Publication  and  distribution  of  five  of  these 
regular  periodicals  is  the  responsibility  of  the 
Publications  Branch  of  the  Department  of  In- 
dustry and  Development. 

Best  known  and  most  widely  circulated  of 
these  is  "Within  Our  Borders".  A  four  page 
monthly  magazine,  "Borders"  tells  of  the  various 
government  services  and  makes  an  effort  to  show 
their  application  through  stories  well  illustrated 
by  on-the-spot  pictures  taken  by  Film  and  Photo- 
graphic Branch  photographers. 

Both  "Within  Our  Borders"  and  "Industrial 
Newsletter"  have  extensive  circulation  outside 
the  province  and  Canada.  The  latter  eight  page 
bi-monthly  tells  the  story  of  Alberta  industry, 
its  development  and  the  services  available  to  it. 
Each  issue  includes  many  industrialists,  business 
men  and  government  officials  here  and  in  other 
countries  on  its  mailing  list  of  17,000  readers. 
It  carries  feature  stories  on  new  and  thriving 
industries  complete  with  plant  and  production 
pictures  and  pertinent  background  information. 

Six  times  per  year,  5,000  readers  receive  the 
24-page  magazine  "Leisure",  which  deals  with 
creative,  cultural  and  recreational  interests  in  the 
province.  Drama,  music,  arts  and  crafts  are  dis- 
cussed by  leading  authorities  in  this  publication 
created  by  the  Publications  Branch  for  the  Recre- 
ation and  Cultural  Development  Branch  of  the 
Provincial  Secretary's  Department. 

Recreation  and  cultural  activities  of  a  more 
current  and  practical  nature  are  reported  monthly 
in  "Recreation  News".  Designed  to  promote  art, 
craft,  ana  reeieacional  courses  and  events,  this 
periodical  is  the  "trade"  magazine  for  recreation 
officials  throughout  the  Province. 

The  branch  also  published  another  "trade" 
magazine,  "The  Alberta  Tourist  Association  Bul- 
letin". The  2700  copies  distributed  each  month 
go  to  those  actively  engaged  in  the  tourist  busi- 
ness to  assist  in  improving  their  services  on  the 
basis  of  information  about  development  else- 
where in  Alberta  and  Canada. 

Travel,  industry,  health,  welfare,  education 
and  other  aspects  of  government  information 
are  handled  by  the  Publications  Branch  in  its 
duties  as  a  creative  organization  for  specific 
publications  and  folders.  Booklets  dealing  with 
Alberta's  history;  its  economic  past  and  present; 
its  many  beautiful  scenic  sites  attractive  to  tour- 
ists; its  road  maps;  and  many  other  aspects  of 
the  overall  Alberta  picture  are  created,  designed 
and  published  through  the  branch.  It's  a  service 
available  to  all  departments  of  the  government, 
and  used  generally  by  all. 

All  these  publications  are  available  free  of 
charge  on  application  to  the  Publications  Branch, 
Department  of  Industry  and  Development,  502 
Legislative  Building,  Edmonton.  • 
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Use,  Distribution  Of  Power 
Encouraged  By  Commission 


Ample  and  cheap  supplies  of  raw  materials,  fuel  and  power  contribute  to  Alberta's  industrial  up- 
surge. Generating  turbines  such  as  these  are  turning  out  increasing  amounts  of  power  to  meet 
rising  demands. 


The  demand  for  electric  power  in  Alberta, 
for  domestic  and  commercial  use,  has  soared 
steadily  from  year  to  year  as  the  province's  econ- 
omy prospers  and  its  population  jumps.  Only  ten 
vears  ago,  the  power  capacity  of  the  province 
was  208,000  K.W.  Last  year  it  was  917,000  KW. 
The  Alberta  Power  Commission,  the  four-man 
body,  whose  members  by  training  are  especially 
quahfied  to  deal  with  the  technical  aspects  of 
electrical  power  responsible  for  the  co-operation 
of  growth  and  distribution  of  power  within 
the  province,  forecasts  that  in  the  next  ten  years 
power  demands  will  leap  at  a  rate  of  ten  percent 
a  year,  doubling  in  seven  vears. 

The  importance  of  the  Commission,  in  co- 
ordinating the  services  of  two  major  commercial 
utilities,  a  large  municipal  utility  and  many 
smaller  power  sources  throughout  Alberta,  cannot 
be  underestimated.  Encouragement  of  farm  elec- 
trification so  that  todav  more  than  53,000  farms 
in  369  Rural  Electrification  Associations  are 
served  bv  electric  power  over  39,691  miles  of 
line,  has  been  but  one  of  the  Commission's  many 
accomplishments. 


Through  economic  distribution  programs, 
Albertans  have  reached  a  high  per  capita  rate 
of  power  consumption,  some  2,436  KWH  last 
year,  compared  with  only  952  KWH  ten  years 
ago. 

Careful  evaluation  of  economic  factors  in 
generation  problems  has  brought  about  the  use 
of  thermal  power  plants.  These  plants  generated 
69  percent  of  the  KWH  produced  last  year.  While 
natural  gas  for  some  time  was  mainstay  fuel  of 
thermal  plants,  Alberta's  large  deposits  of  low 
cost  coal  will  be  taking  a  role  of  increasing 
importance  as  power  fuel. 

Over  the  53,821  miles  of  power  lines  criss- 
crossing the  province,  the  Alberta  Power  Com- 
mission has  made  its  presence  felt.  In  a  ten  year 
period  ending  in  1958,  the  last  year  for  which 
exact  figures  are  available,  the  average  cost  of 
power  to  the  Alberta  domestic  consumer  declined 
from  3.72  cents  per  KWH  to  2.4  cents.  Number 
of  consumers  has  increased  in  the  same  period 
from  142,000  to  355,000.  • 
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Facts,  Figures 
Show  Future 
Trade  Growth 

T)  RIMARILY  a  gatherer  and  correlator  of  in- 
formation,  the  Alberta  Bureau  of  Statistics 
compiles  facts  and  figures  of  provincial  business 
trends  into  a  clear,  concise  pictin-e  from  which 
can  be  calculated  the  probable  prospects  for  the 
future.  Of  vital  interest  to  the  investor  who  wants 
to  "feel  the  pulse"  of  Alberta's  economv,  the 
Bureau  reports  embody  information  received 
from  thousands  of  sources. 

A  main  source  of  information  are  19,000 
Alberta  businessmen  and  2,000  manufactmers 
who  annually  provide  the  Bureau  with  confiden- 
tial reports  of  their  operations.  Wage  and  salary 
information  is  regularly  received  from  800  em- 
plovers  throughout  the  province.  Trade  organ- 
izations, other  federal  and  provincial  govern- 
ment agencies,  municipal  offices  and  bank  clear- 
ing houses  also  contribute  to  the  stream  of  infor- 
mation passing  into  the  Bureau  offices. 

The  bureau  distributes  a  monthly  summary 
of  statistics  containing  totals  for  all  major  aspects 
of  the  provincial  economy.  Mineral  production, 
agriculture,  construction,  retail  and  wholesale 
trade  and  labour  conditions  are  contained  in  the 
informative  pamphlet  sent  free  of  charge  to  over 
1,000  subscribers. 

Annual  publications  distributed  by  the  De- 
partment of  Industry  and  Development  and  pre- 
pared by  the  Biueau  cover  other  topics  vital  to 
the  provincial  picture.  "The  Alberta  Trade  Index" 
lists  all  products  manufactured  in  the  province, 
and  the  manufacturer.  The  150  page  book  also 
contains  information  on  volume  of  custom's  clear- 
ance, mineral  resources  location  and  a  list  of  all 
advertising  media. 

Illustrated  by  graphs  and  illustrations,  an- 
other publication  "Graphs  of  Growth"  gives  a 
comparative  picture  of  the  province's  industi-ial 
expansion  in  many  fields. 

"Alberta  Industry  and  Resources",  recently 
published  by  the  Bureau,  is  a  comprehensive 
report  of  the  geographic  and  climatic  conditions, 
energy  resources,  agriculture,  forestry,  transporta- 
tion, communication  and  labour  situation  in  the 
province.  A  background  story  on  each  Alberta 
city  is  also  included  in  the  manual. 

Each  year  approximately  ten  special  studies 
are  completed  on  subjects  ranging  from  the  value 
of  black  iron  pipe  used  in  the  province  to  the 
market  for  kraft  paper  and  the  availability  of 
silica  sand.  These  subjects  which  are  investigated 
and  corroborated  by  bureau  personnel,  are  dis- 
cussed in  pamphlets  which  are  provided  to  any 
firm  requesting  them.  Special  reports  are  also 
obtained  on  localities,  as  well  as  products. 

The  acceleration  of  industrial  development 
often  depends  on  the  efforts  of  a  local  industrial 
commission  established  to  promote  the  advan- 
tages of  its  ai-ea.  The  bureau  supplies  these  com- 
missions with  studies  of  resources  within  their 
boundaries  and  with  outlines  of  industrial 
opportimities.  The  close  liaison  between  the 
Alberta  Bureau  of  Statistics  and  these  local  groups 
has  been  an  important  factor  in  the  establishment 
of  several  large  industries  and  other  enterprises 
in  smaller  Alberta  centres.  • 


Rapid  Mailing  Is  Service 

To  Thousands  Of  Readers 

Automatic  equipment  capable  of  addressing  90  pieces  of  mail  per  minute,  and 
a  mailing  list  made  up  of  40,000  metal  address  plates  are  the  means  used  by  the 
mailing  service  of  the  Publications  Branch  in  ensuring  the  rapid  transmission  of  news 
to  all  outlets.  The  mailing  list,  which  is  contantly  being  revised  for  accuracy,  contains 
the  names  of  all  subscribers  to  Departmental  periodicals,  radio  and  television  stations 
and  newspapers  in  the  province.  The  mailing  service  also  addresses  specialized  material 
to  selected  mailing  lists  for  other  government  departments.  • 
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Co-Op  Branch  Advises,  Encourages 
Quarter  Million  Members  in  873  Units 


MEMBERSHIP  equal  to  one  quarter  of 
the  provincial  population  and  assets 
totalling  nearly  $200  million  verifies  co-operatives 
in  Alberta  as  big  business.  The  1960  report  of 
the  Co-operative  Activities  and  Credit  Union 
Branch  of  the  Department  of  Industry  and  Devel- 
opment shows  873  co-ops  and  credit  unions  in 
operation.  These  vary  in  size  from  large  con- 
sumer and  grower  co-ops  with  multi-million 
dollar  annual  turnover  to  small  service  co-opera- 
tives established  to  provide  utilities  or  other 
facilities  to  rural  areas. 

Supervision  by  the  Government  of  all  busi- 
nesses and  projects  conceived  and  operated  as 
co-operatives  extends  into  many  fields.  Credit 
Unions,  as  an  example,  are  expanding  yearly 
with  6,950  new  members  enrolled  last  year  and 
251  units  now  operating  in  the  province.  The 
examiners  of  the  branch's  credit  union  division 
audit  and  inspect  each  of  these  co-operatively 
owned  banking  institutions  at  least  once  annually. 
The  supervision  of  the  division  does  not  end  with 
the   audit,   but  includes   administrative  advice 


designed  to  ensure  a  smoothly  running  enterprise. 
Although  promotion  of  credit  unions  and  other 
co-operatives  is  primarily  handled  by  the  rela- 
tive non-government  parent  co-operative  associ- 
ation, government  administrators  are  frequentlv 
consulted  for  guidance  in  encouraging  and  estab- 
lishing new  units. 

Business  ventures  of  vital  concern  to  Alberta's 
economy  have  grown  from  the  co-operative  move- 
ment. The  largest  co-op  in  the  province.  The 
Alberta  Wheat  Pool,  markets  38%  of  all  grain 
grown  in  Alberta.  Industrial  giants  such  as  the 
Central  Alberta  Dairy  Pool  which  manufactures 
condensed  milk  for  continent  wide  distribution, 
and  the  Northern  Alberta  Dairy  Pool,  a  world 
wide  distributor  of  cheese  and  butter,  are  all 
co-operative  ventures. 

Consumer  co-operatives  with  annual  sales  of 
$30  million,  and  livestock  and  feeder  projects 
grossing  more  than  $60  million  annuallv,  all  come 
within  the  regulatorv  and  administrative  provi- 
sions of  the  Co-operative  Activities  Act,  admin- 
istered bv  the  branch. 


More  direct  advice  and  assistance  is  fre- 
quentlv given  the  smaller  enterprises  whose 
administrative  organization  is  limited  by  its 
size.  369  rural  electrification  co-ops  established 
since  1953  have  made  the  convenience  of  elec- 
tricity available  to  52,000  farm  homes  at  cost. 
A  revolving  fund  administered  by  the  branch  has 
provided  $32  million  in  loan  funds  for  this  great 
expansion  program.  The  role  of  the  branch  in 
cases  of  this  type  is  to  establish  the  project 
through  local  citizens  who  will  be  members,  set 
up  the  administrative  and  financial  framework 
from  which  it  will  operate,  and  encourage  its 
success.  Branch  advisors  supplv  the  benefits  of 
their  knowledge  as  required  to  the  self  operating 
enterprise. 

Seed  cleaning  plants,  for  example,  have  been 
made  available  to  farmers  in  the  province  through 
the  co-operative  method.  At  the  end  of  1960  41 
such  plants  were  in  operation,  annuallv  process- 
ing several  million  bushels  of  grain.  During  the 
last  few  years  the  benefits  of  excellent  livestock 
breeding  programs  have  been  obtained  bv  mem- 
ber farmers  through  18  artificial  insemination 
co-ops  located  throughout  Alberta. 

The  co-operative  conception  of  providing 
services  to  members  has  even  entered  the  rural 
fire  protection  field.  Three  organizations  were 
operating  during  1960  established  to  give  fire 
protection  to  members.  • 


Alberta's  Services,  Attractions 
Widely  Publicised  Through  Films 


Films  in  color  and  black  and  white  are  shown  thousands  of  potential 
visitors  and  industrialists  to  Alberta.  The  majority  are  made  by  the 
government's  Film  and  Photographic  branch.  Here  one  of  the  staff  photo- 
graphers is  shown  "shooting"  a  mountain  vacation  film. 


I  HOUSANDS  of  photographs  and  hundreds  of  feet  of  motion  picture 
film  are  produced  annually  bv  the  Film  and  Photographic  Branch 
of  the  Department  of  Industry  and  Development  to  show  residents  of  other 
Canadian  provinces,  and  those  of  other  nations,  the  Alberta  way  of  life 
and  the  opportunities  that  exist  in  this  province. 

Working  in  close  co-operation  with  other  government  agencies  and 
private  industries,  the  Branch  in  1960  was  called  upon  to  produce  more 
than  16,000  black  and  white  photographs  and  in  excess  of  1,200  natural 
color  still  photographs.  Many  were  used  to  illustrate  government  publica- 
tions, and  articles  on  Alberta  appearing  in  weekly  and  daily  newspapers, 
on  television,  and  in  national  and  international  magazines.  In  addition 
more  than  1,500  color  slides  were  taken  particularly  for  use  in  the  promo- 
tion of  tourism. 

Important  events  on  the  provincial  scene  in  which  the  government 
has  an  interest  are  covered  by  motion  picture  for  the  benefit  of  all  Alberta 
television  stations.  During  1960  some  39  separate  releases  of  from  one 
hundred  to  two  hundred  feet  on  a  variety  of  subjects  were  released  to  the 
province's  seven  television  outlets. 

The  production  of  color  motion  pictures  plavs  an  important  part  in 
Alberta's  tourist  promotion  program.  Attendance  at  showings  of  six  Alberta 
vacation  films  in  the  United  States  during  1960  exceeded  75,000  persons. 
The  province  has  281  prints  in  circulation  and  these  were  screened  on 
1,578  occasions  last  year. 

The  most  popular  films  according  to  attendance  figures  are  "Hunting 
the  Foothills  Flyway",  released  last  year,  and  "Fishing  the  Foothills 
Province",  released  in  1958.  Other  titles  include  "Skyline  Trails",  "Gift  of 
the  Glaciers",  "Alberta  Vacation"  and  "Autumn  in  Alberta." 

Television  stations  in  the  United  States  periodically  feature  the 
Alberta  holiday  films.  There  were  125  screenings  in  the  U.S.  last  year 
on  stations  from  California  to  Minnesota. 

Most  footage  of  a  new  film  dealing  with  big  game  hunting  along 
the  Rocky  Mountain  timberline  was  taken  in  1960  and  the  completed  film 
is  expected  to  be  released  this  year. 

In.-addition  to  motion  pictures  of  a  promotional  nature,  the  Branch 
is  responsible  for  producing  films  on  a  variety  of  topics  involving  provincial 
affairs  and  of  a  general  interest  nature.  Some  1,200  films  are  available 
from  the  Branch's  film  library  for  screening  bv  provincial  organizations. 

All  Provincial  Government  display's  seen  at  exhibitions  and  fairs  across 
Alberta  are  designed  by  Branch  artists  who  also  work  on  such  projects  as 
sketch  illustration,  brochure  design,  show  cards  and  float  designs.  • 
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Millions  Enjoy  Alberta's  Holiday  Facilities 
Encouraged  By  The  Provincial  Travel  Bureau 


IX/TORE  than  2,250,000  people  spent  part  or 
-L'^-L  all  of  their  vacation  in  Alberta  last  year 
and  the  greatest  percentage  of  those  arriving  to 
cnjov  this  province's  holiday  attractions  were 
influenced  to  a  greater  or  lesser  extent  by  the 
enticements  publicised  by  the  Alberta  Travel 
Bureau. 

It  is  the  Bureau's  responsibility  to  attract  visi- 
tors to  the  province  from  outside  its  borders,  and 
to  encourage  and  promote  development  by  indi- 
viduals of  facilities  and  attractions  within  the 
province.  Virtually  every  media  of  publicity  is 
used  in  its  efforts  to  increase  the  flow  of  visitors 
to  this  province.  Worth  of  its  program  may  be 
judged  by  the  $70,000,000  that  holidayers  spent 
in  Alberta  during  the  last  year,  the  effect  of 
which  was  felt  through  every  stage  of  the  econ- 
omy. 

One  analysis  of  the  disbursement  of  the  tour- 
ist dollar  reveals  that  18  cents  is  spent  on  enter- 
tainment and  recreation;  28  cents  on  food;  22 
cents  on  lodgings;  20  cents  in  retail  stores;  19 
cents  on  gasoline  and  oil,  and  three  cents  on  tires, 
parts,  repairs,  etc. 

Probing  the  distribution  of  tourist  dollars  by 
those  who  hosted  the  travellers  sheds  more  light 
on  the  relative  worth  of  the  industry.  Surveys 
liave  reported  that  31  cents  of  each  dollar  re- 
ceived is  used  to  pay  salaries,  wages  and  pro- 
fessional fees;  29y2  cents  goes  to  farmers,  food 


processors,  retail  and  wholesale  suppliers,  print- 
ers, laundries,  drv  cleaning  establishments,  etc.; 
14  cents  is  used  to  pay  taxes  and  insurance 
premiums;  12y2  cents  helps  pay  interest  on  mort- 
gages; six  cents  is  spent  on  furniture;  four  cents 
on  heat,  light  and  power,  and  three  cents  on 
telephone  charges. 

The  secondary  distribution  of  the  tourist 
dollar  is  the  one  that  confirms  the  slogan  "Tour- 
ist Business  is  Everybody's  Business". 

Continuing  surveys  of  tourist  habits  show 
that  the  average  stay  in  the  province  is  about  six 
davs,  with  an  average  expenditure  of  approxi- 
mately $5.00  per  person  per  day.  Because  of  the 
phenomenal  growth  of  the  popularity  of  camp- 
ing, visitors  are  now  spending  less  money  per 
day  but  are  staying  longer. 

Constant  evaluation  of  year-to-year  travelling 
trends  by  the  Alberta  Travel  Bureau  enables  the 
province  to  satisfactorily  meet  changes  in  traveller 
habits,  such  as  the  sudden  demand  for  camping 
facilities  experienced  from  1958  on.  Today  there 
are  more  than  260  provincially  operated  free 
campsites  along  Alberta's  highways  and  roads 
with  a  planned  program  of  increment  designed  to 
make  Alberta  one  of  Canada's  outstanding 
camper-conscious  provinces.  Already  hundreds  of 
letters  have  been  received  by  the  Bureau  from 
visitors  who  were  pleasantlv  surprised  at  the  facil- 
ities available  here,  and  who  wrote  to  congratu- 
late Alberta  on  its  campsite  program. 


Alberta  rapidly  is  becoming  known  as  a  camper-conscious  province  with  the  provision  of  free 
campsites  at  scenic  locations  throughout  the  width  and  breadth  of  Alberta.  All  services  including 
camp  kitchens,  water  and  firewood  are  provided  without  charge.  The  provincial  government 
campsite  at  Lundbreck  Falls  in  southwestern  Alberta,  above,  is  one  of  these  beautifully  located 
tourist  havens. 


The  Travel  Bureau  is  also  responsible  for 
classifying  the  province's  tourist  accommodation 
under  the  "star"  rating  system.  This  program, 
carried  out  in  co-operation  with  the  provinces  of 
Manitoba,  Saskatchewan  and  British  Columbia, 
enables  a  vistor  to  anticipate  accurateh'  the  type 
of  accommodation  he  will  get  at  any  of  the  thous- 
ands of  motels  and  camps  in  those  areas. 

Today,  travellers  are  served  by  more  than 
3,590  motel  rental  units  in  Alberta.  There  are 
1,954  luxury,  four-star  units;  732  three-star  units; 
243  two-star,  300  one-star  and  358  zero-star 
units  which  are  graded  by  impartial  Travel 
Bureau  inspectors.  Ten  years  ago  there  were 
but  1375  rental  units  in  Alberta. 

Capital  investment  in  accommodation  facil- 
ities in  the  province  at  the  present  time  is  esti- 
mated at  nearly  $24,000,000.  During  the  past 
year  investment  in  additional  units  to  existing 
motels  totalled  $514,000  while  new  motel  in- 
vestment amounted  to  $812,000. 

Advertising  in  major  magazines  with  national 
and  international  coverage  results  in  manv  en- 
quiries into  Alberta's  vacation  possibilities. 
Coupons  from  these  advertisements  and  other 
direct  mail  enquiries  resulting  from  contact 
through  television  viewing  of  films  on  Alberta, 
or  travel  show  publicity  are  rapidly  increasing 
each  year.  In  1960  more  than  55,000  such  letters 
or  post  cards  were  received,  5,000  of  which 
required  personal  letter  replies.  To  April  21  of 
this  year,  more  than  32,000  enquiries  have  been 
received. 

Large  colorful  posters  showing  several 
scenic  holiday  and  resort  areas  are  distributed 
annually  to  travel  agencies,  air-line,  railway  and 
bus  line  offices,  and  these  too  entice  people  to 
write  for  more  information  and  to  visit  the 
province. 

Today  more  than  a  million  pieces  of  promo- 
tional literature  are  distributed  annually  to  travel 
agencies  and  prospective  vacationers  throughout 
the  world.  There  are  booklets  and  pamphlets, 
some  in  full  colour,  on  things  to  see  and  do  in 
Alberta,  on  accommodation  facilities  and  costs, 
special  events,  road  maps  and  other  such  topics 
of  interest  to  visitors. 

A  valuable  information  service  is  provided 
visitors  at  outpost  information  bureaus  operated 
at  Fort  Macleod;  at  St.  Mary's,  Mont.;  at  Deep 
Creek,  Idaho;  and  at  Lloydminster.  Alberta  was 
the  first  Canadian  province  to  bring  tourism  to 
the  tourist  through  the  location  of  manned 
mobile  information  and  service  units  outside 
provincial  boundaries.  Nearly  35,000  persons 
stopped  at  the  attractive  Fort  Macleod  bureau 
in  1960  while  more  than  16,000  visited  the  St. 
Mary's,  Deep  Creek  and  Lloydminster  stations. 

In  addition  to  publicising  Alberta  to  prospec- 
tive visitors,  the  Travel  Bureau  encourages  pro- 
vincial travel  by  residents,  and  makes  Albertans 
tourist  conscious  through  such  programs  as  the 
annual  "Tourist  Courtesy  Campaign",  designed 
to  encourage  residents  to  regard  the  vistor  as  a 
guest  in  their  house.  Retail  store  clerks,  waitresses, 
gas  station  attendants,  policemen,  even  house- 
wives, all  play  an  important  part  through  the 
courtesies  they  extend,  in  making  a  visitor  feel 
he  would  like  to  return  to  Alberta. 

During  the  past  vear  the  Travel  Bureau  spent 
$150,000,  luring  2,250,000  vacationers  to  Alberta. 
A  decade  ago  the  Bureau's  budget  was  $62,000, 
and  in  that  year  slightly  more  than  1,000,000 
visitors  spent  'nearly  $26,000,000  on  their  Alberta 
vacations.  • 
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Marketing  Board  Encourages 
Use  Of  Alberta  Resources 


SEVERAL  hundred  manufacturing  concerns 
were  able  to  firmly  establish  in  Alberta,  and 
existing  industries  to  expand  their  facilities,  as  a 
result  of  assistance  provided  them  by  the  Pro- 
vincial Marketing  Board,  a  Government  agency 
designed  to  encourage  greater  use  of  the  prov- 
ince's natural  resources. 

One  of  the  most  common  difficulties  of  new 
manufacturing  firms  just  starting  operations  is 
their  inability  to  obtain  high  quality  raw  materials 
at  a  most  favorable  cost.  Such  firms  usually  have 
a  building  for  a  plant,  equipment  and  sufficient 
capital  to  carry  them  through  a  period  of  90 
to  120  days  when  the  first  returns  from  sales 
can  be  expected. 

In  its  program  of  encouraging  industries 
which  utilize  natural  resources  and  employ  Al- 
berta personnel,  the  Marketing  Board  purchases 
on  its  behalf  bulk  supplies  of  raw  materials 
t  ither  than  lend  any  money  directly  to  the  com- 
pany. This  raw  stock  is  sold  on  a  cash  basis  to  the 
company  in  lesser  quantities,  but  at  a  substantial 
saving.  The  small  businessmen  can  thus  take  ad- 
vantage of  volume  buying  discount  prices. 

Organized  in  1939,  the  Board  since  that  time 
has  purchased  bulk  materials  to  a  value  of  $10,- 
897,664.  More  than  half  of  this  amount  was 
spent  during  the  past  five  years  when  assistance 
agreements  amounted  to  more  than  $1,000,000 
yearly. 

Historic  Sites 
Restored  By 
Travel  Bureau 

The  Alberta  Travel  Bureau  of  the  Department 
of  Industry  and  Development  has  charge  of  the 
Province  of  Alberta's  Historic  Sites  Program.  The 
program  includes  the  restoration,  preservation 
and  marking  of  historic  sites,  grants  to  historical 
societies  (both  local  and  provincial),  financial  and 
technical  aid  to  museums  and  local  history  pro- 
jects. The  stories  of  many  of  Alberta's  pioneers 
and  oldtimers  have  been  collected  by  means  of 
a  tape  recorder.  The  story  of  Alberta's  history  is 
told  by  two  means:  the  highway  rustic  sign  and 
the  concrete  marker  with  a  bronze  plaque.  They 
are  located  in  civic  parks,  along  highways  and 
in  Provincial  Park  Historical  Sites.  • 

15  Gomniunites 
Are  Represented 
On  Alberta  Board 

The  Industrial  Development  Board,  sponsored 
by  the  Department  of  Industry  and  Development's 
Industrial  Development  Branch,  is  an  organiza- 
tion of  Albei-ta  communities  organized  for  the 
purpose  of  encouraging  and  co-ordinating  indus- 
trial promotion  within  the  province. 

Some  15  communities  are  represented  on  the 
Board  by  their  elected  officials  or  appointed 
Industrial  Development  officers.  The  group, 
chaired  by  the  Director  of  Industrial  Develop- 
ment, meet  periodically  during  the  year  to  dis- 
cuss matters  of  mutual  concern  and  to  offer 
united  assistance  to  themselves  and  the  province 
in  attracting  industrial  growth. 


It  is  estimated  that  savings  to  industry  range 
up  to  20  percent.  Charges  for  the  service  include 
interest  at  the  rate  of  Va  of  1  percent  on  the 
month  end  balance  of  an  account,  and  a  broker- 
age fee  of  2  percent  on  withdrawal  of  materials 
from  storage. 

Applicants  for  bulk  purchase  aid  must  show 
to  the  satisfaction  of  the  Board  that  there  is  a 
good  demand  for  the  product  involved,  and  that 
they  possess  knowledge  and  skill  required  to 
produce  readily  saleable  goods. 

The  financial  structure  and  history  of  each 
firm  is  carefully  studied,  and  plant  buildings, 
equipment  and  manufacturing  methods  thor- 
oughly inspected. 

Agreements  may  be  drawn  up  for  periods 
ranging  from  four  to  18  months.  Applicants  are 
required  to  deposit  with  the  Board  a  cash  security 


Services  of  the  branch  are  also  offered  to 
existing  industries  planning  expansion  programs. 


equal  to  approximately  25  percent  of  the  value 
of  raw  materials  to  be  purchased. 

A  Crown  coi-poration  operated  by  the  Board, 
named  Marketing  Services  Limited,  purchases 
those  materials  required  under  an  agreement. 

The  client  concern  can  withdraw  from  an 
agreement  at  any  time  without  penalty  by  mak- 
ing payment  in  full  for  materials  on  hand. 

The  Marketing  Board  also  provides  services 
of  an  advisory  nature  to  Alberta  inventors.  Gad- 
gets or  ideas  may  be  investigated  or  referred  to 
specialists  for  opinions,  depending  upon  their 
nature  and  apparent  value  in  industry.  Other  as- 
sistance rendered  may  include  information  on 
ways  and  means  of  developing  ideas,  obtaining 
patents,  starting  businesses,  as  well  as  advice 
relative  to  suitable  locations  for  certain  types  of 
manufacture  and  the  extent  to  which  competition 
exists. 

Another  function  of  the  Board  is  the  disposal 
of  surplus  government  equipment.  During  the 
past  year  nearly  $165,000  was  realized  from  the 
sale,  by  tender,  of  materials  ranging  from  sur- 
plus wire  fencing  to  heavy  road  building  equip- 
ment. • 


More  than  100  Alberta  communities  have 
been  studied  under  the  program.  • 


Industrial  Development  Office 
Keeps  Finger  On  Investment  Pulse 


OPENING  of  more  than  100  industrial  pro- 
jects ranging  in  size  from  a  $10,000  furni- 
ture factory  to  a  $25,000,000  gas  processing 
plant  were  announced  for  Alberta  during  1960. 
Encouraging  such  expansion  of  the  province's 
industrial  complex  is  one  of  the  main  respon- 
sibilities of  the  Department  of  Industry  and 
Development's  Industrial  Development  Branch. 

The  final  decision  by  the  five  score  industrial- 
ists and  manufacturers  to  establish  plants  in 
Alberta  in  1960  may  well  have  been  influenced 
by  the  services  provided  by  the  Branch.  In  col- 
lecting and  making  available  such  data  as  market 
surveys,  site  potentials,  raw  material  supply, 
transportation  facilities,  supply  and  cost  of  labor, 
the  Industrial  Development  Branch  works  in  close 
co-operation  with  financial  houses,  railroads, 
chambers  of  commerce,  and  other  departments 
of  government  on  the  civic,  provincial  and  na- 
tional level. 

Personal  contact  is  perhaps  the  most  impor- 
tant means  of  providing  industrialists  and  manu- 
facturers with  information  on  opportunities  avail- 
able in  Alberta.  Prospective  industries  are  en- 
couraged to  enquire  about  the  province  through 
an  advertising  program,  and  participation  at  in- 
dustrial conferences  throughout  the  United  States 
and  Canada. 

Markets  surveys  periodically  reveal  that  a 
certain  type  of  product  could  be  successfully 
produced  in  Alberta  for  the  Western  Canada 
market.  In  such  cases  a  direct  approach  may  be 
made  to  Eastern  Canada  or  U.S.  manufacturers 
established  in  that  particular  field.  Statistical 
material  produced  by  the  department's  Bureau 
of  Statistics  is  extensively  used  in  all  promotion 
programs. 

Foreign  concerns  are  encouraged  to  invest  in 
Alberta's  future  either  by  erecting  a  plant  in  the 
province  or  using  facilities,  equipment  and  man- 
power of  already  established  industries.  Several 
Alberta  organizations  have  recently  completed 
agreements  to  assemble,  or  manufacture  under 
license,  goods  for  foreign  companies. 


and  in  many  cases  personnel  act  as  the  liaison 
between  parties  developing  new  products  and 
persons  who  have  capital  to  invest. 

In  its  promotion  of  Alberta  industry,  the  In- 
dustrial Development  Branch  works  in  close  co- 
operation with  the  Buy-Alberta  Committee,  organ- 
ized to  induce  Albertans  to  buy  and  use  more 
Alberta-made  products. 

Close  liaison  is  also  maintained  with  the  Re- 
search Council  of  Alberta  Technical  Information 
Service.  TIS  engineers  are  able  to  provide  de- 
tailed information  on  methods  of  manufacture 
with  special  reference  to  raw  materials,  waste 
utilization,  equipment  layout,  and  plant  con- 
struction. Technical  research  data  is  also  made 
available  to  firms  wishing  to  locate  and  invest 
in  Alberta. 

An  advisory  body  to  the  Industrial  Develop- 
ment Branch  is  an  Industrial  Development  Board 
comprised  of  representatives  of  15  Alberta  cities 
and  towns,  and  other  government  officers.  The 
Board  meets  twice  annually  to  discuss  problems, 
potential,  and  generally  to  co-ordinate  industrial 
development  between  civic  and  provincial  gov- 
ernments. 

Industrial  firms  and  other  organizations  hav- 
ing difficulty  in  finding  trained  professional  or 
technical  personnel  may  receive  assistance  in 
this  regard  from  the  Branch's  Immigration 
Office.  Applications  from  prospective  immigrants 
from  Alberta  House  in  London  are  screened  by 
this  office,  and  in  some  cases  employment  is 
found.  Alberta  communities  are  assisted  in  en- 
ticing industry  to  locate  in  their  centres  by 
economic  surveys  prepared  by  the  Branch.  The 
comprehensive  reports  study  all  aspects  of  the 
communitv  including  history;  living  conditions; 
availability  and  cost  of  water,  gas  and  power; 
soil  conditions;  education  and  medical  facilities, 
and  business  and  industrial  development. 

These  surveys  are  printed  and  released  to  an 
extensive  mailing  list  consisting  of  industrial 
firms,  banks,  universities,  chambers  of  commerce, 
and  other  such  organizations. 
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A  newly  designed  Alberta  Government  float  will  be  available  for  participation  in  Fairs,  Sporls  Day  and  other  celebration  parades  held  in  Alberla 
communities  during  the  summer  by  the  Publicity  Bureau,  Department  of  Industry  and  Development. 

The  Float  is  a  successor  to  the  previous  display  that  visited  24  Alberta  communities  during  the  past  year  in  response  to  51  requests  for  partici- 
pation. Difficulties  of  weather,  transportation  and  conflicting  dates  made  it  impossible  for  the  display  to  visit  all  points  requesting  its  attendance.  It 
made  its  first  appearance  at  Delburne  May  4  and  its  last  appearance  at  the  Dunvegan  Bridge  opening  ceremonies  August  31. 

The  new  float  features  the  "Buy  Alberta"  motif  and  displays  prominently  the  floral  emblem  of  the  province,  the  wild  rose,  and  the  official 
Alberta  crest  at  either  end  of  the  display.  Between  two  central  panels  illustrating  the  industrial  and  the  agricultural  aspect  of  the  provincial  economy 
is  a  stylized  version  of  the  wild  rose,  being  used  as  symbol  of  the  "Buy  Alberta"  campaign. 

Communities  wishing  to  have  the  float  included  in  their  programs  during  the  coming  summer  should  write  Director  of  Publicity.  Department 
of  Industry  and  Development,  Legislative  Building,  Edmonton.  Requests  will  be  considered  in  the  sequence  of  their  receipt. 


Newspapers,  Radio,  Television 
All  Used  To  Tell  Alberta  Story 


Interests  as  widely  diverse  as  those  of  a 
family  in  California  casting  about  for  a  suitable 
summer  holiday  area;  or  an  industrialist  in  Illinois 
on  the  lookout  for  resources  vital  to  a  new  plant 
location;  or  of  a  student  at  Drumheller  seeking 
information  on  nursing  training  in  the  province; 
are  all  served  by  the  Publicity  Bureau  of  the 
Department  of  Industry  and  Development. 

Through  news  stories,  pictures  and  paid  ad- 
vertisements in  all  media,  through  specially  pre- 
pared and  superbly  printed  publications  with  con- 
tinent-wide circulation,  and  through  every  outlet 
the  bureau  tells  the  story  of  Alberta,  its  people 
and  its  opportunities. 

The  Bureau's  Publications  Branch,  respon- 
sible for  the  regular  publication  of  five  periodicals 
is  also  responsible  for  the  distribution  of  news 
and  promotional  information  on  the  activities  and 
services  of  all  government  departments.  Such 
information  may  originate  from  a  press  confer- 
ence arranged  by  the  branch,  through  preparation 
of  a  news  story  distributed  to  various  information 
outlets,  or  through  a  feature  story  complete  with 
pictures  or  engravings  specially  circulated  accord- 
ing to  its  nature  and  locale. 

Information  Officers  of  the  branch  prepare 
scripts  for  radio  and  television  appearances  of 
government  officials  as  required,  and  assist  many 
independent  broadcasters  and  writers  in  the  pre- 
paration of  the  basic  material  for  their  final 
presentation. 

Regular  consultation  by  the  Branch  Informa- 
tion Officers  with  officials  of  government  depart- 
ments keep  them  abreast  of  developments  as 
they  materialize  in  the  various  fields  of  service. 
Through  such  steady  contact  they  prepare  feature 
articles  for  inclusion  in  one  of  the  many  govern- 
ment periodicals. 

The  Advertising  Branch  of  the  Publicity 
Bureau  works  closely  with  all  departments  of  the 


government,  in  designing  creative  and  attractive 
advertisements  in  all  media,  in  Canada,  the  U.S. 
and  abroad,  and  arranging  their  publication  or 


appearance  in  selected  outlets  of  most  value  to 
the  department  concerned. 

Promotional  programs  too,  generate  within 
the  Advertising  office,  give  support  to  such 
programs  as  the  "Buy  Alberta"  campaign,  the 
Government  Services  campaigns  and  many  others. 
Floats,  exhibition  displavs,  and  manv  other  tools 
of  the  advertising  trade  are  skilfullv  employed 
to  make  known  the  activities  of  the  government 
and  the  services  and  opportunities  it  offers.  • 


«BLE     AND   SHOULD   BE  POSTED 


A  license  similar  to  the  above  is  required  by  all  businesses  in  Alberta.  In  August,  1960,  the 
Department  of  Industry  and  Development  made  effective  regulations  requiring  such  a  license  be 
carried  by  all  door  to  door  salesmen  in  the  province,  as  a  safeguard  for  Albertans  against  fraudu- 
lent or  unscrupulous  salesmen. 


8 


WITHIN    OUR  BORDERS 


MAY.  19  6  1 


Advertising  Skills 
Serve  Albertans 
In  Many  Fields 

Specialists  in  the  preparation  and  placement 
of  advertising  the  Publicity  Bureau's  Advertising 
Branch  is  responsible  for  the  administration  of  an 
annual  Government  advertising  budget  in  excess 
of  $200,000. 

The  branch  supervises  all  government  adver- 
tising in  all  media  including  magazines,  news- 
papers, radio  and  television.  These  vary  from 
attractive  promotional  ads  in  internationally  cir- 
culated publications  encouraging  tourism  or  in- 
dustrial expansion,  to  legal  and  classified  news- 
paper  items  or  public  notices  of  which  there  were 
more  than  500,000  lines  placed  last  year. 

The  branch  also  provides  for  displays  and 
floats  colorfully  "selling"  Alberta  at  pubhc  events 
such  as  the  well  known  Royal  Winter  Fair  at 
Toronto  and  at  local  community  fairs. 

The  largest  single  advertising  sum  annually 
disbursed  by  the  branch  is  the  $45,000  budget 
for  the  promotion  of  tourism.  The  effectiveness 
of  the  branch's  carefully  planned  and  selected 
campaign  is  illustrated  by  two  recent  ads  in  well 
known  Canadian  and  American  magazines  which 
resulted  in  50,000  enquiries  about  Alberta. 

Specially  designed  and  controlled  advertising 
on  radio  and  television  has  been  a  major  factor 
in  the  success  of  the  "Buy  Alberta"  campaign  and 
the  establishment  of  the  Alberta  rose  as  a  symbol 
of  quality  Alberta-made  goods.  Industrial  pro- 
motion has  also  been  advanced  by  the  erection  of 
34  road  signs  throughout  the  province  telling  the 
story  of  Alberta's  economic  growth.  • 

License  Bureau  Keeps 
Careful  Watch  on 
Business  Ethics 

The  maintenance  of  a  high  standard  of  busi- 
ness ethics  in  Alberta  is  achieved  through  the 
licensing  of  businesses  and  trades  by  the  Depart- 
ment's Licensing  Branch.  During  the  past  year 
there  were  1,154  new  licenses  issued  bringing  to 
24,211  the  total  number  of  trades  and  businesses 
licensed  in  the  province. 

The  Branch  also  administers  the  General  Gode 
of  Fair  Gompetition  and  Business  Practises,  and 
specific  codes  for  the  retail,  wholesale,  automo- 
tive and  barbering  trades.  Ail  such  regulations 
designed  to  eliminate  unfair  business  practises 
are  instituted  at  the  request  of,  and  with  the  co- 
operation of  the  trades  concerned. 

More  detailed  accounts  of  Licensing  Branch 
operations  may  be  found  in  the  February  and 
March  (1961)  issues  of  Within  Our  Borders.  • 


WITHIN  OUR  BORDERS 

"Within  Our  Borders"  is  a  publication 
designed  to  acquaint  the  people  of  the 
Province  with  the  administration  of  the 
Alberta  Government. 

There  are  no  restrictions  in  the  repub- 
lishing of  any  material  but  a  credit  line 
would  be  appreciated. 

Notice  of  change  of  address  should  be 
accompanied  by  the  mailing  address  on  the 
front  of  this  issue.  No  charge  is  made  for 
"Within  Our  Borders,"  and  new  readers 
are  invited  to  forward  their  name  and 
address  to  "Within  Our  Borders,"  Legis- 
lative Building,  Edmonton. 

Authorized  as  Second  Class  Mail, 
Post  Office  Department,  Ottawa. 


COMING  EVENTS 

During  the  coming  year  Alberta  will  be  the  scene  of  many  events  of  provincial,  national  and 
international  interest.  Within  Our  Borders  is  pleased  to  list  these  in  its  Coming  Events  column. 
Information  should  be  forwarded  to  Within  Our  Borders,  Room  502,  Legislative  Building, 


Edmonton. 

MAY 

3        Alberta  Travelling  Art  Display  19 A   _  Bassano 

3  Alberta  Travelling  Art  Display  32  _  Irvine 

9  Alberta  Travelling  Art  Display  32                      .                      Boiv  Island 

10-12    Canadian  Institute  of  Mining  &  Metalurgy  Conv  Edmonton 

10-13    Horse  Show    Calgary 

12-  13  Synchronized  Swimming  Clinic  Edmonton 

13  Alberta  Travelling  Art  Display  32  ..Hays 

13-  14    Provincial  Service  Conditions  Rifle  Matches  Calgary 

14-  20    National  Red  Cross  Water  Safety  Week  .   

15-  20    Rodeo  of  Champions   Edmonton 

16  Regional  Meeting  Alberta  Directors,  Canadian  Restaurant  Assoc  Edmonton 

17  Alberta  Travelling  Art  Display  32  Taber 

18-21    Western  Canada  Region  of  Soroptomist  Clubs  Lethbridge 

20-24    Spring  Race  Meet   Calgary 

20-22    Rodeo    Taber 

20-22    Alberta  Junior  Chamber  of  Commerce  Convention  Medicine  Hat 

20-  22    Little  Britches  Rodeo   High  River 

21        Horse  Show  „  „  Taber 

21-  27    Forest  Conservation  Week   

21         Sunwapta  Spring  Giant  Slalom  Jr.,  Sr.,  Open  Columbia  Ice  Fields 

23-27    Horse  Show   Edmonton 

23-26  Alberta  Women  s  Institute  Contention  Edmonton 

23  Alberta  Travelling  Art  Display  32  Stirling 

23  Hereford  Bull  Sale  ,  .  Lacombe 

24  Polled  Hereford  and  Shorthorn  Bull  Sale  Lacombe 

25  Aberdeen  Angus  Bull  Sale  Lacombe 
25  Spring  Convocation  U.  of  A  Edmonton 
27  Alberta  Travelling  Art  Display  32  Warner 
27- June  12  Spring  Race  Meet   Calgary 

27-  30    I.O.D.E.  National  Chapter  Convention  Calgary 

27  Rodeo   Taber 

28  Provincial  Cadets  Rifle  Championships 

and  Jr.  Small  Bore  Rifle  Championships  Calgary 

28        Rodeo    Simon  Valley 

28  Foothills  Riding  Club  Gymkhana  Okotoks 

28        Gymkhana   -  .Cluny 

28-  29  Alberta  Library  Conference  Lethbridge 

28-  31    Canadian  Legion  22nd  Provincial  Convention   Medicine  Hat 

29-  30    Alberta  Chamber  of  Commerce  Convention   Edmonton 

31  Alberta  Travelling  Art  Display  32  Coutts 
JUNE 

2  Elk's  Golf  Tournament  ..                                                           Elk  Island 

2  U.  of  A.  Second  Convocation  Edmonton 

2-  3    Rodeo   „   St.  Paul 

3-  4  Riding  &  Rodeo  Club  Show  Silversprings 
3-  4  Horse  Show  and  Gymkhana  Lacombe 

3-  4    Gymkhana    Anowwood 

3-10    National  Golf  Week    

4  Junior  Horse  Show   Edmonton 

6-  8    Canadian  Postmasters  Assoc.  Convention  Edmonton 

7-  10  District  37  of  the  Lions,  Convention                                       Medicine  Hat 

7        Rodeo   Hanna 

7  Jasper  Park  Lodge  Opens 

9  Rodeo  ..  Brooks 

9  Horse  Show                                                                         Pincher  Creek 

9  Horse  Show  Cochrane 

10-  11  Gymkhana  High  River 
11  l()th  Annual  Soap  Box  Derby  Edmonton 

11-  16    Canadian  Warehousemen's  Assoc.  Convention  Jasper  Park 

12-  17  Shrine   Circus  Edmonton 

13-  14  Rodeo  Carbon 

14  Rodeo  .  Hand  Hills 

15-  17  Exhibition  Drumheller 

16-  21    Canadian  Construction  Assoc.  Convention  Jasper  Park 

17-  July  3  Spring  Horse  Racing  Edmonton 
17        Horse   Show   Olds 

17  Horse  Show   Drumheller 

18  Air  Show  Grande  Prairie 

18-  22    Master  Brewers  Assoc.  Convention  Jasper  Park 

22-  25    Investment  Dealer's  Assoc.  Convention  Jasper  Park 

23-  24    Rodeo    Wainwright 

23-24    Rodeo    Cardston 

23-25  Beta  Sigma  Phi  Convention  Calgary 

24  Canadian  Western  Horse  Assoc.  l  rontier  Show  Hanna 

25  All-Breed  Horse  Show  ..  Ponoka 
25-29    Canadian  Institute  of  Plumbing  &  Heating  Convention  Jasper  Park 

29-  30    Canadian  Seed  Trade  Assoc.  Convention  Edmonton 

30-  July  5  National  Wooden  Pallet  Mfrs-  Assoc.  Conv  Lake  Louise 

30        Rodeo    Foremost 


